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Disclaimer
This Business Plan (the “Plan”) is being furnished by (the “Company”) on a confidential basis solely for the
purpose of enabling prospective investors to consider an investment in the Company. THIS PLAN DOES NOT
CONSTITUTE AN OFFER TO SELL SECURITIES, OR A SOLICITATION TO ANY PERSON, IN ANY
JURISDICTION IN WHICH SUCH OFFER OR SOLICITATION IS UNLAWFUL.
This Plan contains information which has been provided by a number of sources. The information contained herein
has not been independently verified and no representation or warranty, express or implied, is made by the
Company or any of its advisers, representatives or counsel as to the accuracy or completeness of such
information or any other information to be made available to any prospective investor. In addition, contained
within this Plan are certain projections prepared solely by the Company. The Company makes no
representation as to their attainability or the accuracy of the assumptions used in this preparation nor can any
such representation be implied. In addition, because the estimates and assumptions underlying such
projections are inherently subject to significant economic, political, market and regulatory uncertainty and
contingencies, which are difficult or impossible to predict and are beyond the Company’s control, there can be
no assurance that the projections will be realized. Accordingly, actual results may be materially different from
those set forth herein. In all cases, recipients should conduct their own investigation and analysis of the
Company, economic, political, market and regulatory factors affecting the Company, and the transactions
described herein.
The information contained herein is submitted to recipient on a strictly and permanently confidential basis. By
accepting a copy of this confidential Plan, the recipient agrees that neither it nor any of its employees or
advisors will use the information contained herein for any purpose other than evaluating the Company and the
specific transactions described herein or divulge to any other party such information. The recipient further
agrees to cause such employees and advisors to maintain the confidentiality of the information contained
herein. This Plan must not be photocopied, reproduced or distributed to others. If the recipient determines not
to participate in the transaction described herein, it must promptly return all materials received in connection
therewith (including this Plan) without retaining any copies to the Company.

Independent Film Opportunity of 2013
• Uplifting and satisfying Dramedy.
• Very low budget production cost – all cast and crew making financial sacrifices
to assure commercial success
• The highest quality creative team behind the camera.
• Breakthrough performances for industry up and coming talent.
• International distribution by top sales agent known for successful distribution of
similar films.
• Domestic rights represented by top talent agency.
• It’s both a career defining opportunity and the next independent darling.

The Story
“Six of a Kind” is a story about a small group of friends getting together one last time before
they graduate from college and go their separate ways. Each is very different in their own
way with their own trials and tribulations.
It starts off as a simple, fun night like the hundreds they’ve had before. It soon turns out to be
an eye-opening experience for each one of them.
“Six of a Kind” is a fast talking, witty, high stakes comedy with lots of heart.

The Market
“Six of a Kind” is targeted at the large population of movie goers who are attracted to quality
film-making with top creative talent. The market will be driven by the theme and the cast
with cult classics remarks and phrases, bonding with each character with associations to
friendships they have with others.
The film will be screened at selected festivals before it is rolled out domestically and
internationally. Currently, the plan is to premiere the film at the Cannes Film Festival in
2013, garnering publicity and appeal before its worldwide roll later in 2014.

Writer and Director
Anthony Cortez Anthony Cruz Cortez was born in Fort Worth TX. He began his acting
career at the age of 7 when he was casted in a Reebok commercial
with the Texas Rangers own Juan Gonzales. After this three day
shoot he was hooked on the business. Since then he has acted in
commercials, school and local theatrical productions and
independent films. While still in high school Anthony sought a
different route in the art form. He wrote his first play at the age of 14
that he directed himself “Hillside Englanders”. He continued to write
and direct all the through college. He worked as an Assistant
Director on the student film “Skull” as well as the student film “Karrot
and the Stick”. Since then he has written many short and feature
length films including “Six of a Kind”, “Fortune Favors the Bold”,
“Purple Heart” and “Dive”.

Co-director
Logan Gilpin
• Logan Gilpin was born in Fort Worth, Texas. At an early age he began to
experiment with film, and was producing documentaries and shorts
while still in high school. Before the age of 20, Logan was working
out of his home producing music videos and short films which gained
him local acclaim.
• 2002 - He was hired by Dallas/Fort Worth based NBC, where he gained
experience with broadcast video, shooting commercial spots and
directing live broadcasts for special events. In spite of a promising
career with the corporation, Logan felt the pull of working
independently as a director.
• 2003 - Logan started Under the Tower Productions while still working at
NBC. This allowed him to focus on films and documentaries that
emotionally engage viewers with compelling, authentic stories.
• 2006 - He mixed and mastered the sound design for the movie “White
Powder”, and the 2008 short film “A Part”.
Under the Tower Productions

• 2009 - With his extensive experience in media and video production,
Logan wrote, produced, and directed the documentary “The Rose: A
Sense of Place” which won the 2009 Telly award.
• 2010 – The feature film “West Lincoln” Touring at festivals

Filmography of
Logan Gilpin
Director (2 titles)
2012 West Lincoln (co-director)
2009 The Rose: A Sense of Place (documentary short – director)
Cinematographer (2 titles)
2012 West Lincoln
2009 The Rose: A Sense of Place (documentary short – lighting cameraman)
Producer (2 titles)
2012 West Lincoln (producer)

Under the Tower Productions

2009 The Rose: A Sense of Place (documentary short – executive producer)
Sound Department (2 titles)
2008 A Part (short – sound)
2006 White Powder (short – sound)
Editorial Department (1 title)
2012 Teen A Go Go: A Little Film About Rock and Roll History
(video documentary – additional editor)
Editor (1 title)
2012 West Lincoln
Writer (1 title)
2009 The Rose: A Sense of Place (documentary short – writer)
Miscellaneous Crew (1 title)
2009 Carried Away (marketing graphics)
Camera and Electrical Department (1 title)
2007 White Powder - Q & A at the Rose Marine Theater
(video documentary short – camera operator)

The Cast . . . possible selections
Alex Pettyfer

Kat Dennings

“In Time” 2011

“Thor” 2011

“Beastly” 2011

“Nick and Norah’s Infinite Playlist”
2008

“I Am Number Four” 2011

Rafi Gavron
“Parenthood” 2011
“CSI: Miami” 2011
“24” (TV series) 2009

“40 year old virgin” 2005

The Production Team
An experienced and talented production team has been assembled to help Anthony Cortez
and Logan Gilpin execute their vision, and it includes David Pinkston,
Britt West, Andrew Newton, David Fry.
They have an outstanding record of high quality film production with very small budgets.
These talented producers have been making films separately and collaborating with Under
The Tower Productions for decades.
Collectively they have produced over ten feature films.

Comparable Films

Released April 4, 1997
(Wide) Production Budget $250,000
Theatrical Performance
Domestic Box Office $12,006,514
International Box Office $3,148,581
Worldwide Box Office $15,155,095

Released October 18, 1996
(Wide) Production Budget $200,000
Theatrical Performance
Domestic Box Office $4,505,922
International Box Office $2,036,715
Worldwide Box Office $6,542,637

Released October 19, 1994

Released December 2005

Total Budget $27,000
Domestic Box Office $3,073,428
Worldwide Box Office $3,894,240

Total Budget $1,125,000
1st Weekend $6,021,106
Domestic Box Office $16,124,543
Worldwide Box Office $18,634,543

Distribution
• Domestic distribution rights will be licensed to a major or independent studio.
• International Creative Management, the second largest talent agency in the world, will represent the film
and secure the domestic sale.
• Producers may secure third party prints and advertising financing to gain control of domestic theatrical
distribution and to assure low distribution fees International
• International distribution will be through Wild Bunch SA, the prominent European sales company, formerly
a division of Studio Canal Wild Bunch specializes in artistic, director-driven quality films.
Some of its recent releases include: “The Wrestler” (Darren Aronofsky), “Che” (Steven Soderbergh),
“City of God” (Fernando Meirelles), “Fahrenheit 9/11” (Michael Moore), “Pan’s Labyrinth” (Guillermo del
Toro), “Vicky Christina Barcelona” (Woody Allen).
• “A Six Of A Kind” will be introduced at the Toronto International Film Festival in September 2013, and
sales will commence at the American Film Market in November 2013.
• It is intended that “A Six Of A Kind” will premiere at the Cannes Film Festival in May 2013.
• Territory by territory licenses will emphasize minimum guarantees.
• “Wild Bunch” has direct distribution relationships in France, UK, and Germany, thereby assuring
distribution in the largest European territories.

Financing Strategy
• It is intended that production be financed entirely with equity, offset by substantial tax and
production incentives from the State of Texas.
• Net production costs significantly reduced by benefits from the State of Texas dramatically
mitigates performance risks associated with equity investment.
Conservative low case performance still delivers cash break even scenario.
• All production decision making and controls remain with the producers and investors,
without interference of end user distributors, and provides leverage in negotiating
distribution deals, resulting in lower fees, better control of costs, shorter license terms,
and fair reporting.
• The Company owns the film’s copyright, offering opportunity for future revenue streams
from second cycle licensing, control of sequels and remakes, and retention of the film’s
future library value.

Financials
• The financial model is based on projected cash flows to the Company.
• It is assumed that all equity is invested at commencement of film preproduction.
• The assumptions used in this analysis are based on a data base of results of
comparable films, together with a general analysis of a large quantity of films
produced over the last ten years.
• Projected revenue values in ancillary media are derived based on a combination
of domestic GBO, budget size, and genre.
• Costs of domestic distribution, including residuals, are assumed advanced by the distributor
and recouped from domestic gross receipts.
• International minimum guarantees are computed based on a percentage of budgeted
production costs. To be conservative, no international overages are assumed.
• The model does not assume any second cycle revenues, future refinancing, or sale
of the film.

Low Budget Productions
• Low and moderate budget productions, (under $30 million in negative cost), provide a more
favorable ratio of domestic box office to production cost than any other category. This is a
key indicator of profitability (source: analysis of industry data covering over 1,000
releases).
• The graphic indicates that films with production budgets less than $30 million deliver, on
average, domestic box office equal to at least 1.42 times budgeted negative cost.
Domestic BO performance is a key driver of all ancillary and international performance
variables.

